Surname 5

Name of Student
Professor’s Name
Course Information
Date
Social Media platforms are prevalent among all sets of age dynamics in reality today. They have enabled and eased communications and its channels and have facilitated business growth strategically. Due to how effective they are with a variety of sites and uses, social media users are constantly saving their personal details within, and placing a lot of trust on these sites to maintain this information as privileged. However, these social media are usurping the trust placed on them to track customer habits, preferences and performances to effectively shape their advertising campaigns customized to its clients. This conforms to a breach in customer line, and I am of the opinion they have crossed the creepy line with these initiatives. 
White, Gillian B. When Algorithms Don't Account for Civil Rights. 7 March 2017. May 2019. https://www.theatlantic.com/business/archive/2017/03/facebook-ad-discrimination/518718/. 
In the article, Gillian defines how the data available on social media platforms and websites facillitate precise and customize ad campaigns. An interview with Steve Sttarfield, manager of privacy and public policy at Facebook, that it is profoundy difficult to identify out of its 4 million advertisers, those that impinge on civil rights and take account on them. Discrimination is prevalent in social media platforms despite the Cmmunications Decency Act put in place to assess culpability in the realm of discrimination. White states that the lack of the human aspect in advertising as opposed to algrithm based ads makes these platforms culpable and legally complicit in disregarding Civil Rights and decency. 
I picked th article since it is an illustration of how critical the issue of culpability for infringement of rights for promotional services. 
Warzel, Charlie. Facebook Crossed the Creepy Line and can't Go Back. 11 April 2018. May 2019. https://www.buzzfeednews.com/article/charliewarzel/facebook-crossed-the-creepy-line-and-cant-go-back. 
When confornted on whether he woud change the model of the Facebook platform to promote privacy, the founder claimed not to understand the question. Facebook adopts the information it colects about its users to develop and sell targeted advertising.  The prime dirctive of the platform also presents a problem, claiming to coonect the world, which is a function efficienty served by the internet. The notion is vague at best, and the techno-utopianism concept that it shoud happen at all costs prove to be more risky to the users. The model of Facebook creates connections we coud live without, and fails to effectivey analyze what follows that it beneficial to the users after it has achieved its ultimate goals. 
The article analyzes the business model and the culpability of the Facebook platform considerings its ads campaigns that are increasing in their advesarial capabilities to the concept of personal privacy.
Fieldstadt, Elisha. Houston Lawyer Sues Apple over FaceTime Eavesdrop Bug. 30 January 2019. 4 May 2019. https://www.nbcnews.com/tech/apple/houston-lawyer-sues-apple-over-facetime-eavesdrop-bug-n964471. 
Fieldstadt presents a case of a Harris County attorney who lost a client and his practice was harmed after a bug in the ‘Group FaceTime’ feature allowed some third candidate to eavesdrop on a private disposition. The bug effectively enabled a caller to turn th reciever phone into a microphone, independent of whether the recievr answered the call. Many news outlets confirmed the issue with the bug, nnd the suit demonstrated that Apple was aware and hade material facts that the feature was defective and would cause consumers harm. 
I chose the article since it portrays the nature of producers to overllok consumer needs when launcing their products into the market. The capability brought about by the bug is a manifestation of how technology lacks respect to privacy. 
Greisiger, Mark. "Securing Priacy." Risk Management 48.10 (2014): 14. 
In the article, Greisger cmments on the high probability of encountering cookies and web beacon technologies on websites. The features allow websites to collect data, uknowingly or unbeknown, from internet users, particularly those visiting the specific sites. Greisiger demostrates even with the policies drawn by business, their online practices are inconsistent and incapable of following through with the same. It may be due to errors or deign, but privacy concern are still a critical issue and thus websites are channels for exposing cusomer information. 
The article presents the counterproductive attempts by businesses invested in website cookies and beacons which may bring about negative publicity and advertently lead to lawsuits due to information breach. It is for this reason I present the article as a significant ilustration of how technology disrespects personal privacy.
Murray, Mark. Poll: Americans Give Social Media a Clear Thumbs-Down. 6 April 2019. May 2019. https://www.nbcnews.com/politics/meet-the-press/poll-americans-give-social-media-clear-thumbs-down-n991086. 
Murray highlights a poll that signifies American pubic feels that social media platforms are not great at keeping their information private, and that they do more division on users than unifying. The statistics indicate that most of the public hold that these platforms are used to attack public figures and corporations in their attempts to hold them accountable. A majority of users see that it is not a fair trade to offer their personal information to advertisers in exchange for lower cost servies. 
I chose the article since it provides actual knowledge and evidence that social media platforms do negotiate with the personal information they hold for their users and offer free or cheaper services in return. This is basic infringement on civil rights and freedoms of privacy. 
The Creepy Line. Dirs. Robert Epstein, Jordan Peterson and Peter Schweizer. Amazon Prime. 2018. https://www.thecreepyline.com. 
The film presents how information is steered towards Google and Facebook pages with directed content. The users of both platforms are more intimate with the platforms and include their most private of data and thoughts, which these platforms absorp and ue it to steer you o particlar services agreeable with them. The film also demosntrates that the platforms are very capable of steering policy change by effectively demonstrating and  illustrating the fining they deem you need instead of what you are actually looking for.
The reason I used this presentation is that it is an effective portrayal of how Google and Facebook cross the ‘Creepy Line’ with effect of its users. 
LeBlanc, Andre. Artificial Intelligence and the Future. 12 January 2015. TedxTalks. May 2019. https://www.youtube.com/watch?v=xH_B5xh42xc. 
In his presentation, LeBlanc demomstrates that the future of technology is AI, which will effectively enable societies to grow and blossom. LeBlanc instituted the consept that since its advent, technology has been a critical aspect of the human lifestyle, to this day. LeBlanc demonstrates that technology is a critical part of our system and will be effective as a source of learning and allowing the users to achieve heights that the current brain caoabilities cannot reach. 
The presentation provides clear benefit of the computers and technologies. I chose the article todemostrate the upside to technology
[bookmark: _GoBack]The analysis of the articles presented is a clear indication of violation of privacy rights by individuals. Despite the positive impact, the capabilities of social media platform have evolved beyond the capacity the were created for and as such presents as risks to the consumers, who are the mercy of the algorthms adopted in the design. These social media platforms and websites have effectively lost regard for dignity thus crossing the ‘Creepy Line.’
